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DEMOGRAPRICS -

Spend 3 hours online per day

have 500+ facebook friends

visit the site more than 3 fimes each week

Age

30%
22%
15%

8%

0%
18-24  25-34 35-44

Education

High School or equivalent
Bachelor's degree
Master's degree

Doctoral degree

Other

Household Income

Less than $15,000
$15,000 to $34,999
$35.000 to $49,.999
$50,000 to $99.999
$100,000 or more

Gender

Male
Female

45-54

55-64

65+

3%
39%
24%

8%
26%

3%
10%
10%
34%
43%

49%
51%

Andrea Estrada Atira West
andrea@lbpost.com  atira@lbpost.com
(562) 310-9033 (323) 505-5175

purchase clothing/accessories every month
eat out af least once a week

go to a bar or club at least once a week

Average Monthly Website Traffic

Users 337,489
Pageviews 1,063,054
Sessions 580,964

Social Following

Facebook 35,000+

Twitter 50,000+

Instagram 27,800+
Daily eAlert

Subscribers 41,000+

Average eAlert open rate 10.8%

Registered to Vote in Long Beach

Registered 78.4%
Not Registered 21.6%



DISPLAY ADVERTISING

We connect you to Long Deach
...and beyond.
% y

.
- T— you con ride

b L 970px x 250px large billboard
e (shown with video option)

[EILONG DEACH TRANSIT ° Desktop
+ 970pX x QOpX leaderboard

I_UNG BEACH PUST . size also available

- All display ad sizes

\ e 26,2018 available with or
Long Beach Transit’s ‘Museum Express’ without video
takes you beyond the city to everywhere

from Morongo Casino to the LA Zoo
Brian Addison Public Transit ooo E]

Photo by Brian Addison. Above: Huntington Library and Botanical

Gardens. SHOP OUR WEBSITE
Sometimes—oftentimes—you just don't want to drive. And that is u anNn “E u l[:nN n.cn"

okay because, well, the typical Californian drives all too often. And
even mass transit commuters stick to their cities on days off because
traveling anywhere with a distance requires multiple stops, shifts in

transit agencies, and a large waste of precious free time. f— 300 pX X 60 0 pX

Enter Long Beach Transit (LBT) with their annual summer transit I_a rg e recta ng Le ad
series dubbed The Museum Express .
- Desktop

It's simple: you hop on a bus after buying a roundtrip ticket for $12 .
and you head to your destination. No driving necessary. Bring some nMEnIann . Moblle
food. Bring an iPad. Bring a book. And, for the first time ever, they'll
be heading to Merongo Casino for those with an inner-risk taker. VINTAGE ANTIQUES DESIGN . 300 pX X 250 pX
Tickets are already on sale and include transit courtesy of LBT to the H
following destinations. (And, a reminder that these tickets are for fare Sma l-l- reCta n g l-e Slze
only; admission tickets to venue must be purchased separately.) H
. y 3 16,000 SO FEET OF also available

* Mission San Juan Caplistrano (7 : Friday, 7/6 MID CENTURY FURNITURE
* Reagan Library (7 : Saturday, 7/7

* Getty Center o2 : Sunday, 7/8 lHDUSTRﬂI:gﬂ:C:R

= Nixon Library c : Friday, 7113 VINYL o

* Autry Museum = [ LA Zoo z : Saturday, 7/14 IN-HOUSE RUG DEALER
» Hollywood Museum = [ Hollywood & Highland: Sunday, 7/15

» Getty Center o2 : Friday, 7/20

» Morongo Casino (2 : Saturday, 7/21

Let new customers come to you with highly engaging interactive, video or static ads placed
right next to our best-in-class local news on our desktop and mobile site. Ads are sold on a CPM basis with guaranteed
delivery, meaning we can put together an ad package for any size budget.

We also offer dayparting (we only show your ad on the days or times of day you request) and geo-targeting down to the
neighborhood/ZIP code level.

And don’t worry if you don’t have artwork for your ad; we have a full, in-house creative department ready to help you put
your business’ best face forward.



DAILY eALERT

970px X 250px
Large Billboard ad —

SUBSCRIBERS

Click-through open rate (CTOR)

Reach the inboxes of over 40,000 of our most engaged readers with
your ad on the Long Beach Post’s daily eALERT email newsletter.



SOCIAL MEDIA PARTNERSHIP

35,000+

Work with our Social Media and Creative teams
to come up with an awesome, engaging way to
reach Long Beach customers that’s tailored to be
unique and reflective of your business.

What about an Instagram photo contest? Or a
Tweet-off to decide the name of your next prod-
uct? The possibilities are endless.

50,000+

27,800+

Increase your reach and speak directly to our
dedicated base of Long Beach readers by part-
nering with the Long Beach Post’s Social Media
team.

Put your message in front of over 100,000
potential customers on the Post’s super-active
Facebook, Twitter and Instagram.

Sponsored Posts can be stand-alone, linking
users to your website, landing page or social
media page, or they can be paired with Spon-
sored Content to create a complete Content
Marketing campaign.



CONTENT MARKETING

Reach Long Beach customers and tell your
story with sponsored content inserted
directly into the editorial flow of the Long
Beach Post for easy discovery.

With over half our readers consuming
content on their smartphones or tablets, we
ensure the experience is seamless across all
devices.

You provide the message, or work with our
Content Marketing team to create custom
content which will engage our passionate
readership — just like our editorial content.

Super-charge your sponsored story by pairing
it with a sponsored social media post to engage
even more of our audience with your brand.
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Re-discover the Beach Boys' "Pet
Sounds"” at Bixby Knolls' Knights of
the Round Turn(Table)

¥ Tim Grobaty Arts & Culture

Even just walking or driving around, you've heard much of i
“Wouldn't It Be Nice," "God Only Knows,” Caraline, No,” ™1 Just
Wasri't Made for These Times," and the traditional folk song "Sleap
John B2

BHARE: | ®

ancer and diet

Long Beach Post Partner
The Workd Cancer Research Fund estimates that about 20 percent
of all cancers dagnosed In the LLS. are related to obesity, physical
inactivity, axcess alcohol consumgtion, and/or poor nutrition.

LONG BEACH POST

T'hé 'r'é'ai' "d'eal: Cancer
and diet

Lang Beach Pest Partner

eooc [

By: Rosslyn Cary, MS, RE, MemorialCare Todd Cancer institute,
Long Beach Mecical Center

The Worid Cancer Research Fund estimates that about 20 percernt
of all cancers diagnosed in the LS. are related o obesity, physscsl
inactivity, excess alcohol consumption, andjer poor nutrition.

There are many misconceptions about cancer and its ink to diet,
especially topics concaming preventative diets and healing foods.

The registered distitian at the integrated Cancer Medicing Program

LONG BEACH POST n

- - ' ' Have we written a story about your event or
your business that you wish could stay on the
front page of the Post longer, gaining more
exposure before it moves down with the
natural editorial flow?

"y -~ \__ " — Imnw:-;n -_‘ “ - B
For firm,r-s, the Io:-‘;s of Capt. David Rosa was |
abotit family=—and'Showing up == -

After @ traged e st W Peopi pul e Wovieck, “We
Promote any story on the Post, and “pin” it
to the top of our content feed for as long
as you'd like toincrease awareness of your
brand, product, or organization.

Consequences of the tragic, and
sometimes weird, dangers of street
fireworks

D, Msuricis Helbras . - Commentary
A cade trat's impeasinie 10 Torget_s man hoksng & firscracker arived
with &l v Tingrees, biowe olf. When s reconstrustions were done, he
s Il Wit @ Thick, ashy spatuda, That flexed o1 the wrist

Once your campaign is over, the story stays
on the Post forever, returning to its place in
the chronological timeline of stories.

Engage more potential customers with LONG BEACH POST

native ads inserted directly in the flow of

i Rnaa work ramps up on massive
the Post's content. overhaul of Broadway corridor in
Long Beach

Brise Astasm s s & sl
Pacts try Brides Ao, bt webrurd DG Eondlrustion o
Broadway at Faicon. Dver a year after the announcement that the
Broacway Corricor betwsen JSaripar and Alwsiios sveraes would be

Native ads include space for an eye-catching
image, an attention-grabbing headline, and e 8 s 3t i cvshand work Fs Tty
a short block of informative copy about your vt

company, organization, event, or whatever
you'd like to advertise.

is olfering a
q Beach Post

D mokis, st nom Gommede uctis, s enat portiter igula, eget
facinia 0dio sem nec #42. Done ki ot ron mi porta gravica at eget
Stus. integer catuers 611 8 B0le weralis dapus pasuere v
afiquet. Vivamus sagitis lcus vel augue oeest rutrum taucibus.

Like a display ad, native ads link out to your
website or landing page.

Since native ads are styled like our editorial
content, they display seamlessly and attractively
on desktop, mobile or tablet formats.
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